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Regina T Green 
As a devoted wife and mother of three, Regina finds joy in

family, reading, and traveling with her family for vacation of
the kids sports. Her journey is marked by triumph over

adversity, fueled by a steadfast faith and resilience. 

Stepping boldly into her divine purpose, she leverages her
gifts of encouragement, eloquence,  inspiration and

instruction to ignite the flames of purpose in passionate
souls, guiding them towards their God-given destiny and

authentic identity.
Her desire is to see women in corporate step into the

coaching world and live fulfilled lives doing what fuels their
fire! 

Regina's heart beats with a fervor for youth and women
empowerment, nurturing their dreams and empowering

them to realize their fullest potential. Having embarked on
her own transformative journey, Regina understands the

quest for purpose, significance and fulfillment. 

Through her testimony of leaving her job in corporate and
becoming a coach, she illuminates the truth that every
individual is intricately designed for a purpose beyond

measure, empowered by the divine to impact lives
profoundly.

To start your journey to building your personal brand as a coach...email regina@reginatgreen.com 

Reginatgreen.com

Before you start reading click here: Message
from Regina! 

https://drive.google.com/file/d/16NKaTizsyLKT8ut0JESTiVs69WWs0PJz/view?usp=share_link


ReginaT Green 

Welcome to "The Corporate Woman's
Guide to Coaching Success," a resource
for corporate women like you navigating
the transition of showing up as a
corporate professional to confident coach.

 In this guide, we'll explore the essential
steps and strategies to help you unlock
your potential, define your niche,
establish your personal brand, and share
your story boldly as you embark on your
coaching journey.

Introduction
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1.Identify Transferable Skills: Learn how to recognize and leverage the valuable skills and strengths
you've gained from your corporate experience to excel in your coaching career. Remember you also
are naturally gifted with skills so identify those as well. 

2. Define Your Coaching Niche: Discover how to define your coaching niche and target audience to
create a purpose-driven coaching practice aligned with your passions and expertise.

3. Develop Your Personal Brand: Explore strategies for developing and communicating your
personal brand as a coach, allowing you to stand out in the competitive coaching market and bring
your ideal clients your way.

4. Craft Your Story: Learn storytelling and how to craft a compelling narrative that authentically
showcases your journey, expertise, and values, helping you connect with your audience and build
trust.

How to Use This Guide:
Each section of this guide is designed to provide you with actionable steps, practical tips, and
exercises to help you navigate your coaching journey with confidence and clarity. Whether you're
just starting out or looking to take your coaching practice to the next level, this guide will equip you
with the knowledge and resources you need to succeed.

BENEFITS OF THIS GUIDE
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CONGRATULATIONS!!!
You’ve taken the first step towards unlocking your potential and

finding fulfillment in your coaching career! 

I’m so excited to accompany you on this journey and support you
every step of the way. Let's dive in and help you begin your

journey. 

Oh and get used to hearing congratulations, it’s your new
normal! 
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In your journey from corporate professional to coach, you bring with you a wealth of
valuable skills and strengths acquired from your experience in the corporate world. These
transferable skills form the foundation of your coaching practice and play a crucial role in
your success as a coach.

Why your skills matter:
Recognizing and leveraging your transferable skills allows you to tap into your the expertise
you already have and apply it to you as a coach. It allows you to build confidence,
credibility, and trust with your clients by demonstrating your ability to add value and make
a positive impact.

Here’s what I want you to do:

1. Reflect on Your Corporate Experience: Take some time to reflect on your career
journey in the corporate world. What roles have you held? What projects have you worked
on? What accomplishments are you most proud of? Don’t overthink it or undervalue what
you’ve done, just write it down. 

2. Identify Your Transferable Skills: Next, identify the transferable skills and strengths
you've gained from your corporate experience that are relevant to coaching. These could
include leadership, communication, sales, team building, health and wellness in corporate,
finance, problem solving or managing accounts and more.

This is an important step and most people tend to
over look those skills that they’ve learned over the
years. This skill will help you as a coach because you
have it, you have experience with it but you may not
even notice it. 

IDENTIFY YOUR  SKILLS! 
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IDENTIFY YOUR SKILLS! 

3. Connect the Dots: Once you've identified your
transferable skills, connect the dots between your corporate
experience and your coaching practice. How can you apply
these skills to support your clients and add value to their
lives?

Example:
Let's say you hold a leadership position in your corporate
career where you are responsible for managing cross-
functional teams and initiating change. 

This experience has equipped you with strong leadership,
communication, and problem-solving skills that are
invaluable in coaching. You can leverage these skills to
effectively guide and support your coaching clients in
achieving their goals and overcoming challenges.
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Your niche is the specific area or target audience you specialize in and serve with your coaching
services. By defining your niche, you can focus your efforts, attract your ideal clients, and
establish yourself as an expert in your field.

Why your skills matter:
Defining your coaching niche is essential for several reasons:

- It helps you stand out in the crowded coaching market by specializing in a specific area or
audience.
- It allows you to tailor your services to meet the unique needs and preferences of your
target clients.
- It positions you as an expert in your niche, building credibility and trust with potential
clients.

Here’s what I want you to do:

1. Think about Your Passions and Experience: Start by reflecting on your passions,
interests, and areas of expertise. What topics or areas of focus are you most passionate
about? What knowledge or skills do you have that you can share with others? 

2. Research Your Target Audience: Next, research your target audience to identify
their needs, challenges, and preferences. Who are your ideal clients? What are their pain
points? How can you help them achieve their goals?

FIND YOUR NICHE 
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FIND YOUR NICHE! 

3. Narrow Down Your Niche: Based on your
reflections and research, narrow down your niche to a
specific area or target audience that aligns with your
passions, experience and knowledge , and the needs of
your ideal clients. Consider factors such as
demographics, interests, industry, or specific
challenges your niche audience faces.

Example:
Let's say you have a background in leadership
development and a passion for helping women in mid-
career transitions. Your niche could be "Leadership
Coaching for Women in Mid-Career Transitions."
This niche allows you to leverage your expertise in
leadership development and focus on supporting
women navigating career changes and transitions.
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Develop Your Personal Brand: Your personal brand is how you present yourself to
the world and how others perceive you. As a coach, your personal brand is a powerful
tool for attracting your ideal clients, standing out in the market, and building trust and
credibility. In this section, we'll explore strategies for developing and communicating

your personal brand as a coach.

DEVELOP YOUR BRAND

Why your Brand Matters: Your personal brand sets you apart from other
coaches and communicates what makes you unique and valuable to your
clients. It helps you establish your identity, build credibility, and attract

your ideal clients who resonate with your values, expertise, and personality.

Find your Brand Identity: Start by defining your brand identity, including
your mission, values, and unique selling proposition (USP). What do you

stand for? What makes you different from other coaches? How do you want to
be perceived by your audience?



Create a Visual
 Identity 

This will be
what draws
your audience
in. Make sure
that you have
accompanying
visual content
that
immediately
catches the eye.

Create Your Visual Identity: Develop a visual identity
that reflects your brand personality and resonates with your
target audience. This includes elements such as your logo,

colors, typography, and imagery. Ensure consistency across all
your branding materials to reinforce your brand identity.

Craft Your Brand Messaging: Communicate your
brand messaging effectively across various channels,

including your website, social media profiles, and
marketing materials. Clearly articulate who you are, what

you do, and the value you provide to your clients in a
compelling and authentic way.

Let's say your coaching niche is "Career Transition Coaching
for Women Leaders." Your brand identity could focus on
empowering women to navigate career transitions with

confidence and clarity. Your visual identity might include a
bold and empowering color palette, such as shades of purple

or teal, and imagery that reflects professionalism and
leadership.



Your story is a powerful tool for connecting with your audience, building
rapport, and inspiring action. Let’s explore the art of storytelling and how
to craft a compelling narrative that authentically showcases your journey,
expertise, and values as a coach.

Why your story matters: 
Your story humanizes your brand and creates an emotional connection with
your audience. It allows you to share your journey, experiences, and lessons

learned in a way that resonates with your audience and builds trust and
credibility.

CRAFT YOUR STORY

Action Steps:
1. Reflect on Your Journey: Start by thinking about your personal and
professional journey, including the challenges you've overcome, the lessons
you've learned, and the moments that have shaped who you are today. What

experiences have led you to coaching? What values and beliefs drives your
work?

2. Identify Key Themes and Messages: Identify the key themes and
messages you want to convey through your story. What are the central

themes or messages that define your coaching strategy and approach? How
do these themes align with the needs and desires of your target audience?



Craft Your Story: Think about a story that brings together your
personal and professional experiences, values, and beliefs into a
blended story. Be authentic, vulnerable, and relatable, sharing both
your successes and your challenges. Focus on the impact you've had
on others and the transformation you bring as a coach.

Example:
Imagine sharing a story about a pivotal moment in your career
when you made the decision to transition from corporate to
coaching. You could talk about the challenges you faced, the fears
you overcame, and the lessons you learned along the way. By
sharing your story authentically and vulnerably, you inspire your
audience and show them that change is possible, even in the face of
adversity. This is my story by the way!

Your Story



In this 1:1 We will cover the topics
discussed in this guide in more depth.
Helping you hone in on your skill and

tapping into something that you love to
do ALL while making money doing it!!

Let’s do a BRAND new thing
together!  

1: 1 CORPORATE TO
COACHING

INTENTSIVE 

N E E D  M O R E  I N S I G H T  &  S U P P O R T ?

Enroll NOW! 

https://www.reginatgreen.com/service-page/corporatetocoaching?referral=service_list_widget

